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Data collection
157
The survey was conducted among consumers in Surabaya, Indonesia from March -May 158 2018. Surabaya is the second largest city in Indonesia and has a population of 2,948,000 of 159 which 85% are Muslims (World Population Review, 2018). Consumers that crossed a 160 designated spot were approached to participate in the survey. The purpose of the study was 161 explained to them. For those who were interested to participate, consent was obtained and 162 a paper-based questionnaire was distributed. A total of 418 questionnaires were returned.
164
Statistical analysis
165
Descriptive statistics were used to determine the frequency of distribution of all 166 sociodemographic characteristics. The internal consistency of the questionnaire was 167 evaluated using Cronbach's alpha. Independent t-tests and one-way analysis of variance 168 were conducted using SPSS 24.0 (IBM SPSS). To test the hypotheses, multiple regressions 169 were conducted to predict the intent to consume halal food and confidence level was set at 170 95%.
172
Results and Discussion
173
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263
There is a negative and insignificant relationship (ß=-0.01) between PBC and intent 264 to consume halal food meaning that perceived control and availability does not influence 265 halal food consumption. In other words, availability is not a barrier to consuming halal food. 
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